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The industry is large and growing
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Source: Cerulli Lodestar Financial Advisor Intermediary, June 2022
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Source: Cerulli Advisor Metrics 2021

Over the next 10 years,
108,000 advisors 
with $10.4 trillion 
are expected to transition
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The average age of the financial advisor across the industry was 
55 in 2018 and climbed to 57 in 2022.

Source: JD Powers Study: 2018 and 2022 

54

54.5

55

55.5

56

56.5

57

57.5

55

571/5 of these 
advisors 
are over 65.

2018

2022



For financial advisor use only.

27.7% of all financial advisors are women, 
while 72.3% are men

Source: Zippia, “Financial Advisor Demographics and Statistics in the US”, Sept. 2022 
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Source: Zippia, “Financial Advisor Demographics and Statistics in the US”, Sept. 2022 
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The most common ethnicity of finance advisors is White (76.5%), 
followed by Asian (8.6%), Hispanic or Latino (7.6%), and Black or 
African American (5.1%).
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Source: CNBC, “Financial Advisory Industry Grappling with Lack of Diversity”, Oct 2021

“When a client is working with you, 
they want to feel comfortable they have someone who can 
relate to their issues.”

-Manal Fouz
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“I became a financial advisor to have the opportunity to touch people’s lives in 
a meaningful way.

It gives me the chance to build meaningful relationships with my clients and 
guide them towards their personal and financial goals.”

- Laura Banasiewicz, CFP®, CRPC

Source: CNBC, “Financial Advisory Industry Grappling with Lack of Diversity”, Oct 2021



For financial advisor use only.

“I’ve realized most family issues are rooted in money problems.

It's so powerful for me to help people through major milestones and 
give them the roadmap for their future."

- Laura Walsh, M.S., CFP®, AIF®, CIMA®, CPWA®, RICP®

Source: CNBC, “Financial Advisory Industry Grappling with Lack of Diversity”, Oct 2021
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IMPORTANT INFORMATION

XXXXX | M23-XXXXX | 02/2023 | 02/28/2025

This is for informational purposes only, is not a solicitation, and should not be considered investment, legal, or tax advice. The information has been drawn 
from sources believed to be reliable, but its accuracy is not guaranteed, and is subject to change.

Investing involves risk, including the possible loss of principal. Past performance does not guarantee future results.

AssetMark, Inc. is an investment adviser registered with the U.S. Securities and Exchange Commission. AssetMark and third-party service providers are 
separate and unaffiliated companies, and each party is responsible for their own content and services.

©2023 AssetMark, Inc. All rights reserved.
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